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IMPORTANCE OF USING SOCIAL MEDIA AS A TOOL
FOR EFFECTIVE FUNDRAISING

The Path to Use Social Media for Fundraising

Finding additional financial resources is an important goal in sus-
taining a successful sporting career. In order to achieve this objecti-
ve, we believe that social media is a valuable and easy-to-access tool
for the promotion of athletes and sports organizations, for them to
obtain revenue, other than governmental resources. Fundraising for
non-profit entities is based on a strong and honest connection betwe-
en social media users and stakeholders.

Social media is a valuable instrument through which we articulate
culture. All implicated use it as a valuable element to socialize and
share own aspirations. When the communication is clear and well
specified (addressed to the targeted group), social media becomes
an important relay through which potential entrepreneurs and even
corporations interested in the field, sustain certain athletes or sports
organizations, for marketing purposes or simply to provide financial
support.



Social media Benefits in Fundraising Efforts:
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Patiently developing branching connections with potential entrepre-
neurs through social media can easily generate income for athletes
and sports organizations. Consequently, the athletes or entities in qu-
estion gain time in fundraising and often financial independence.

Being aware of the role of social media as a tool in the accumulation
of additional capital, mandates the understanding of opportunities
offered through its various streams, for financial stability and guaran-
teed long-term success in fundraising.

Fundraising Goals and Objectives

Multidimensional social media platforms have considerable potenti-
al in supporting fundraising, ensuring followers do something for the
athlete or sports bodies, from donating an amount of money or purc-
hasing equipment, to participate in events and engaging in advocacy
campaigns.

Using virtual data, we find that donation values, the number of spon-
sors, or auditors’ involvement (number of disseminations) are asso-
ciated with fundraising success as a valued, potentially measurable
activity. This information provides important insights regarding the
role of social media.
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Setting achievable fundraising goals is extremely important. They be-
come an orientation roadmap for athletes and sporting organizations
looking for grants. With these guidelines, entities can easily strategize
the information dissemination, engage stakeholders, develop a vortex
which extend crowdfunding approach, and even trigger political ac-
tion to raise funds.

A successful financing strategy motivates athletes or nonprofit orga-
nizations and highlights the dominant role and the growing interest
for these online communication channels!

Setting SMART Goals for Fundraising

We propose some framing SMART objectives such as: Specific, Mea-
surable, Achievable, Relevant, and Time-bound.

Having a certain specificity, the possibility of quantification, an ac-
hievable and relevant target for the financing approach, but also a
framing time, sports entities can engage potential financiers in a sus-
tained rhythm of actions, correspondent to financial needs.



Here are some examples of SMART goals related to fundraising
through social media:






















